
Branch Experience Scan
A 10-point walk-through for your branch — from Image 4

Use this before your next leadership conversation, renovation meeting, or brand review.

How to use this: Walk any branch. For each item, rate 1 (needs work) to 5 (excellent). Total your score at the bottom.

This isn't an audit — it's a conversation starter. Use it with your leadership team, your CMO, or when scoping a refresh.

Score guide: 1–2 = Below expectations 3 = Functional, not distinctive 4–5 = Brand-forward, memorable

1. FIRST IMPRESSION & EXTERIOR

1
Exterior signage & visibility
Is the branch easy to find? Does signage reflect current brand standards? Any fading, damage, or outdated elements?1 2 3 4 5

2
Entry zone experience
What is the first thing a customer sees on entering? Does it communicate who you are and what you stand for? 1 2 3 4 5

2. BRAND CONSISTENCY THROUGHOUT

3
Brand cohesion: colors, fonts, imagery
Do all materials — posters, digital screens, brochures, teller counter — use consistent brand language? 1 2 3 4 5

4
Local identity and community connection
Does the branch feel rooted in this specific community, or could it be any branch anywhere? 1 2 3 4 5

5
Digital touchpoints in the branch
Are digital screens current and on-brand? Is content refreshed regularly, or is it stale/generic? 1 2 3 4 5

3. CUSTOMER JOURNEY & ENVIRONMENT

6
Wayfinding and space logic
Can a first-time visitor navigate the space intuitively? Is the flow from entry to teller to advisor clear? 1 2 3 4 5

7
Consultation and privacy spaces
Does the branch design support longer advisory conversations — mortgages, loans, financial planning? 1 2 3 4 5

8
Product merchandising and awareness
Are current products and services clearly presented? Would a customer learn something new on this visit? 1 2 3 4 5

4. STAFF ENVIRONMENT & CULTURE SIGNALS

9
Employee-facing brand presence
Does the back-of-house, break room, or teller area reflect the brand? Does staff feel proud of the space? 1 2 3 4 5

10
Post-merger or rebrand consistency
If this branch was acquired or recently rebranded: are legacy elements fully replaced? Does it tell one unified story?1 2 3 4 5

Your total score:  _____ / 50

40–50 Strong foundation — ready to amplify25–39 Opportunities exist — a refresh could unlock real impactBelow 25 Significant gap — your brand isn't working as hard as your team is

Branch name / location: _________________________________________________   Date: ______________
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